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MBA

[Fashion Managemerr]

Master of Business Administration in Fashion lvfunagement is a two years Post graduate

prograrns, for those studpnts who are graduated in fishion related courses. This program helps

the students in enhancing their creativity and managerial skills in tre field of Merchandising

Fashion ll&rketing and Fashion Management.

To strengthen these above specidlties the strdents shall be encouraged to travel in Fashion hubs

like New Yorl! Piris, Milan, London as well as to emerging markets in China and India. This

track will provide the student with a stronger background in frshion business management

particularly those who have opted for Fashion business operations.
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Apart from this, the program also ensures ftat surdents are kept arvare of changing demands,

opportrmities, lat€st tecbrologies and techniques in the fashion industry. The program in frshion

design rnanagement Etrerlg&€n the knowledge base of the studeuts in ar€as like Fashion

Merchandising & Maketing l\danagemen! Fashion Buying, Retailing, Fashion Promotio!,

Fashion Forecasting, Market Research Methodologies and Visual Merohaadising Techniques,

-This course would also help the participants to know how raw materials are procured, how

manu&cturiog is done aad how to sell the finished products in both ttre domestic and

irtemational markets by using the different urarketing channels.
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F.r,nluAtion Schcmc for MBA

[Fashion Management]
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Evaluation Scheme for MBA

IFashion Management]

Seme ter -I

Code No.
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100l 50 504 3Th 4lndian Fashion Scenario

50 50 r003 II 4ThTextile and Fashion management econom

r00I 50 504 3Th 4Organizational theory and behavior

50 t00I 504. 4 3ThProduction and operation management
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15050101: BASIC TEXTILE

SEMESTER

MAX. LECTURE-3IIrsAMeek

MAX. TIITORIAL-lHrs/Week

MAX PRACTICAL-0I{rs/Week

DI]RATION

CREDTTS

MAX.MARKS

OBJEICTIVES:

:I
:48

:16

:NIL

: I 2-16 Tfr*h/ Se,mrxtcr

:4

:5&r50=lgO

.,

5

r To impart the knowledge of fibres, sources, tieir identification ard properties
r To provide studen8 wrth the knowledge of yam soienoe and their properties

COURSE DETAILS:

IJNIT-I Fibre overview:

) Natural fibres(mtton, linen, jute, hemp,bamboo, silk, wool, specialty hair fibres);

Marimade fibres( rayon, acetate, triacetate, polyes;ter, nylon, acrylic, modacryiio, PP, PE,

lycra" olefins); Other fibres(glass, mineral, rubber)

UNIT-tr

D Primary and secondary properties oftextile fibres

UNIT-III Yarn Oveiview:

UNII-IVBlends

) Need importancc, major blends"cottongolycsGr, wool.acrylic, cotion.silk, cottoo-

viscose
D Intoduction on different methods of frbric formation: Woven, Knitted & Non-Woven

o$

caou\t'j4
Iu

I

F Yam classification, single, ply, cord, simplg complex/ftnc,y, bulk
P Yam nrmrbering systemdireog indirect
) Yam properties-fineness, type, twist direction, strength

) Yam produclion stages, opening cleaning, blending, carding, combing, roving, drawing

) Spinning methods (Natrral-ring, rotor, friction, open end; chemical-we! dry, mel$
Textlre
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REFERENCES:

o J.E.Booth: Principles of Textile tEsting.

EVALUATIONSCEEME

I
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tr Dos\o$
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o AsslgnrnenflPresentatiOn/etc.

. S€ssional Exam

(Ne€d to aotrdxct 2 sessional exaoination ed Dis {he averaee tna*s)

TlOTAI, - 50 Marks

a

- l0l{arks

- l5+15=30 lvfafts

-l

5

Semeste r Sessional Exams

Semester End Exam

r f,nd Exam - 50 Marks



15050102: INDIAN FASHION SCENARIO

SEMESTER

MAX LECTURE-3I{rs/Week

MAX. TUTORIAL-llIrsAileek

MAx. PRACTICAL-otlrsl[r'eek

DURATION

CREDMS

MAX MARKS

OBJECTTVES:

:I
:48

:16

:NIL

: I 2-1.6 Wcdd Sem,e6,ior

:4

:5or'Oef00

o

t

o To inroduce studens with fashion terminology, hshio,n oyoles.
o To impart knowledgB on fashion art and is impoitance

. To undeistand the fishion growth

[]NTT-I

Nature ofFashion Industsy Concept offashion: Importance ofFashion: The Fashion process;

The special language ofFashion: Components ofFashion: Fashion and the Individual; Origins

and Channels ofFashion ohange: Fashion as a reflection in social and cultural context: The

concepts, diffirsion and characteristics ofFashion Innovation: Influential leaders ofDiffirsion

Basics in Textiles Definition of Fibre, Yam and Fabric: Differentiate between natural and

manufrctured fibres; Major classifications offibre, yam and fabric; Ivlajor dyeing and printing

methods: Difference between dyehg and printing; Elementary weaves and knits: Importance of
textiles in the apparel industry
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COT]RSEDET{LS:

T]NIT.tr

Introduotion to F.ashiorl Fashion terminology; Fashion life cycles and seasons: Analysis of
Fashion life cycles: Fashion theories and its importance: Role ofFashion desigrrers: Career

opportunities; Curent trends in'Fashion: ElemenE and fundamental prinoiples of design;

analyses the impact ofcolor on Fashion: Color theories

UNTI-Itr
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TJNTT-IV

. Stephens, Gini " Fashion - From concept to customet'' Prcntic€ llall career and
teclmology, 1994

o Sproles, George B. and Bums, Leslie D. * Changing Appearances - Undentanding Dr€ss

in Cootemporary Society" Fairchild Publioations, 1994

r Collier, Billie J. aad Tortonfl, Phyllis €. " Understandilg textiles - 6dr Fiition]' Prorlt{oe

Hal\zotl
r Pradhan, Svapna " Retailing Management - Text and Cases" Mc€raw Hill Education,

2012
. Ivturyhy, WS. "Textile Weaving and Eesign" Abhishe,k Publications, 2000
. Dickersor\ Kity " Inside fre Fashion Business ' P.erson Education,2O03

. Crosgra.vg Bronwyn " Costume and Fashion- A Corrplete l:Gsto4y'' Octopus Publiihing,
2000

o Bums, Leolie D. and Bryant Nancy O. " The Business of Fashion" Fairchild
Publications, 2002

EVALUATIONSGEME
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r Atendance

o Assignments/Presentation/etc.

r Scssional Exam

(Need to conduct 2 sessional ocamination and put the average marks)

TOTAL

- 10 Marks

- 10 Marks

- 15+15-30 lv{arts

- 50 Marks

Semester End Exam

End Exam

GRAND TOTAL - 100 Marks

'P

505

Fashion Development Fashion dictatonhip: Growth of coutrrre: Effeots oflndustrial revolution,
Great Depression, World War I and tr on Fashion; l9th century Fashion: Retailing in l9dr
centrry; Mass produotion: Invention of sewing machine

REFERENCES:

Semester Sessional Exams

- 50 Marks



a)

15050103:- TEXTILE AND FASIIION MANAGEI&NT ECONOMICS

SEMESTER :I
MAX. IICTT-lRE-3lIrsAileek :48

MAX TUTORIAI-lt{rsAileek : 16

MAX. PRACTICAI-OHIs/Week :NIL

DIJRATION :12-l6WeekVSeme#r

CREDITS A

IV{AX MARKS :50+5Fr00

OBJECT[VES:

o To understand the concept related to Fashion management

. To understand terminology relat€d to fashion.

. To acquaint the studenb with fie basic fictors influencing fashion.
o To foster an understanding ofbusiiess environment
o To frmiliarize the studens with Indian textile industries

COURSEDETAILS:

UNIT-I Definition of management, history of management thoughq planning, decision making,

organizing, directing, contolling, coordination, leadership, motivation, commrurication Natue
aud scope oftextile and frshion managemen! Prinoiples oftextile management Inlian
management thought

IINIT-II Introduction to managemeut economics:

Types of business organization, Demand analysis, Consumer surplus, Production and cost

analysis, Pricing and output determination in different markets, Cost benefit analysis, Macro
economic analysis, business and economic forecasting

UNIT-I Indian Businere Envimnment:

Basic terms and oonoepts, eoonomio and non economic factors affocting and influencing
business environmen! industrial relations and labour issues, inliastructure, finance,
globalization, liberalization, WTO, Intemational emnomic backdrop, media ard business Indian
rcxtile industry in post quota era-opportunities and limihtions
Type ofproperty ownership & Method ofresources allocations and control

IJNIT-IV Indian Tertilc Industry:
D Status and organization oflndian Textile and fashion industry-organized vs. unorganized

sector, power loom vs. handloom seotor

a'
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D SWOT analysis of various sectors of Indian textile, garment and fashion indusry; various

govemment and promotional organizations
) Indian textile industry, Cotton industry, wool indushy, MMF industry, RMG industry,

IIT industry, handloom industry, handioraft industry

REFERENCES:

(D,

FacuW

SG i$l 1P L2505

f
v

9

r Asgi€apeotlkescUrAtionleto.

r SessionEl Br6n
(Need to aonduot 2 sess&nal o<amination and put the arerogB marb)

TST4il"

- l0il4arks

- lO Nfarks

- l5+15-30lvlarks

- 50 Marks

Exam - 50 Marksra

00

. ML.Sedr: Mcro Economics, Linmi Narain Agarwal, Agam.
r Ray: .An Inrgduc.tion to Mcroeconomics, Maornillian, New Delhi.
o P.L.Mehta: ldanagerial Economics, Sultan Chand & Sons, New Delhi.
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.n
c & De5'tgn

Semester Seqsional Exams

Semester End Exam
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SEMESTER :I

MAX. LECTURE-3Hrs/Week :48

MAX. TUTORIAL-lHrs/Week : 16

MAX. PRACTICAL-OHrs/Week :NIt.

DURATION :12-16 Weeks/ Semester

CREDITS :4

MAX. MARKS :50+50=100

OBJf,CTVES:

e To introduce students with current scenario of organizations.
r To impart knowledge about Decision making in an organization
r To understand the organizational culture, perception and attitude

COURSE DETAILS:

IJNIT-I

F lntroduction to organizational behavior

F Organizational theory vs. organizational behavior
) Background: Classical orgarization
F Modern organization, systems view and contingency approach
F Organizational concept in current scenario- global environment, technological

advancements, quality demand

T'NIT.II

) Individuals in Organizations-Personality, Perception, Attitudes
F Values, Leadership & Motivation

uNtT-t[

D Organi zational design

F Needs, components, organizational structure
F Contingency factors of organizational design
F Forms of organizational design

D
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UNIT-IV

REFERINCES:

. Udai Pareek, Understanding organizationalBehaviour, Oxford
o Mishra: Organisational Behaviour, Vikas
r Hariss & Martrnan: Organizational Behaviour, Jaico

o Luthans, Fred: Orggaizational Behaviour

EVALUATION SCHEME

,

a)

r:'l
i,on e Design

0

S

Semester Sessional Exams

r Attendance

r Assignments/Presentation/etc.

o Sessional Exam

(Need to conduct 2 sessional examination and put the average marks)

TOTAL

I 0 Marks

10 Marks

15+15:30 Marks

- 50 Marks

Semester End Exam

r End Exam - 50 Marks

GRAND TOTAL - 100 Marks

T1
*

F Group dynamics, Groups in organization, Stages ofgroup development, group

cohesiveness, Self managed teams

) Power & Politics: Concepts, Sources, Approaches

) Conflicts in organizations, Stress in organizations, maaaging conflicts and stress

situations

D Management of organizational change, Organizational Culture
D Contentporary issues in organiza*ional behavigr and management

Faculty
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15050105: PRODUCTION AND OPERATION MANAGEMENT

SEMESTER

MA)( LECTURE-3HrsAMeek

MA)(. TUTORIALIIksAVeek

MAX. PRACTICAL-0IIrsAileek

DURATION

CREDITS

rvIl{)( MARKS

O3JECTVES:

:I
:48

:16

:NIL

: I 2-l 6 Weeks/ Semester

:4

:50+50-100

o

a'

. To introduce students with production and operation managefirent
o To learn about sales forecasting, forecasting adaptation & errors.
. To develop an understanding about pmduction line of industy

COT]RSE DETAII^S:

T]NIT-I

F Study ofproduction, production slstems, elemen8 ofproduction systems

F Nature and scope of production and operations management - &cility, location, types of
manu&cturing systems, principles and equipmene for layout plaruring

T]NIT.tr

> Initiations of system studies, feasibility, make or buy decisions

) Capacity planning models, process planning

! Production planning for continuous, batch and job order

F . Production order, process charts, production programming

F Break down production

fINIT-Itr

F Sales forecasting, natrre and use

F Forecosting teohniqucs, foreosst cnors, adaptive responso system

) Scheduling methods, concept ofgraph theory and its applications, network and analysis,

maximum flow in the shortest route, oritical path method

F Scheduling maintenance oonoepts

D Work study aad method shrdy, work sampling

Facult
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[]NTT-IV

F Networking techniques, simulation and its application in various areas

F Job sequencing problem, line balanoing

F Feedback control system

> Plant Mainteflanca engineering
) Nrlaterial plaoning and inventory control
F Budgeing and material requirement planning

F Purohase managenent and store management

F Stock verification, receiving and store keeping

) Waste and scrap disposal

REFERENCES:

Chary S. N. Prodqotion afld Operation tvfanagement. New Do'lhi, Tata McGtaw Hill
1989.

Moore, FG and Hendrilq T.E. Productional Operations Managenrent. Homewoo{
trlinois, Richard D, hryin, 1992.

EVALUATTONSCHEME

a
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Semester Sessional Exams

r Attmdence

r Assiggarenb/Prcs€ot4ti6tr/€$o.

. Sessional E <am

(Need to ooaduot 2 sessioaal o<amination and put the u"uog" matLs;

TOTAL

- l0 l{arks

- l0 Marks

- l5+15=30N{ads

- 50 Marks

Semester End Exam

- 50 MarksEnd Erama

GRAND TOTAL - 100 Marks

13
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15050106: SOCIAL AND LEGAL BUSINESS EI{VIRONMENT

SEMESTER :I
MAX LECTURE-3I{rsAileek :48

MA)C TUTORIALIIITVWeek :15

MAX PRACfiCAL"0I{rsAileck :ML

DITRATION :12-l61Ueela/ Semmter

CREDITS :4

MAX MARKS :$O+S**100

O&IECTfIIES:

. To give an understanding ofthe major hctors wtrich must be considered in Fashioa
Business

o To describe the national & intemational markets and labour relation
r To show the importance of consumer protcot act
r To understand harmful ef[ects of industries to environment

COT]RSE DETAILS:

{,NIT-I

F Concept ofsocial change in Lrdia and its impact on frshion and textiles business

F Relationship between social and economic aspects

) Social and legal framework of business in India" Facton affecting Indian business

environment

T]NIT-tr

) Formation and management ofcorporate seotor in India
) Indian Companies Ac! Corporate Govemance, Bankruptcy, Business ethics

I]NIT-Itr

! Changing legal environment , Impact on textile business

F Restrictive trade practices, Un6ir trade praotices

! Foreigr Exchange management act and Capital IUarket

P Labour relations, Intellec*ral property right
F Consumer protection Act FacultY
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o

L4 P

:l
Dcsign

R) Pin:1225c

Highlight



a)

f]NTT-IV

D Environment Protection-Ajr, water, soil protection

F Specific laws in relation to textile industry

> Importers specifications and emphasis on eco safe products

F Azo dye ban and its effest on Intlian texile industry

> Child labour, employee provident fund, employee state insurance, ib efect on Indian

corporate sector, payment ofgravity, labour welsre firnd.

REFERENCES:

. The t egal Environment ofBusiness (7th Edition) 7th Edition by Nanoy K.

Kubasek (Author), Bartlry A Brennan (Autror), M. Nei[ Srotrne
r Subhash C Jain, krtemational lvlarteting, Thompson [,earning, $ingapore

o K. Aswathapp4 Business Environment for Sbategic Manqgemeot, Himalap Publishing

House, Murnbai
. Francis Cherunilam, Busines Environmen! tr{imelalo Publishing House, Mumbai
. Adhil:hary, World Economic Institutions, Asian Eoolrs

. Adhikary, Ivlanab: Global Business tr{anagemelt, lvlasdllan, New Delhi.

o Bhattacharya.B: Going Intemational Response Statggies for Indian Sector, Wheeler

Publishing C.o, New Delhi.
. Black and Sundaram: Intemational Business Environment Prentice llall of India, New

Delhi. 8. Gosh, Biswanath: Economio Envirooment of Business, South Asia Booh New

Delhi.
r V.K. Bhalla & S. Shiva Rrnu: Intemational Business Environment & Managemeng

Anmol Pubtcation Pvtltd, New Delhi.

EVALUATIONSCHEME

o'

rOI

Semester Sessional Exams

. Attendance

. AssignmenblPresenution/etc.
o Sessional Exam

(Need to conduct 2 sessional examination and put the average marks)

TOTAL

- 10 Ma.rks

- 10 Marks
- 15+15:30 Marks

- 50 Markc

a End Eram - 50 Marks
GRAND TOTAL - 100 Marks
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15050107: STRATEGIC MANAGEMENT

SEMESTER

MAX. LECTLJRE-3IksAileek

MAX. TUTORIALIIITsAfleek

MAX PRACTICAL-OIIIs/Week

DTJRATION

CREDITS

MAX. MARKS

OBIECfi{IES:

:I
:48

:16

:NIL

:12-16 Weeks/ Semester

:4

:50+5F100

()o r To develop neoessary managing and analytical skills to carry out corporate pmjects in I
global environrrren! in wtrich the use of new t€chnologies, creativity and innovatisn,

together with social and environmental responsi\ility, are esstntial
o To provide tools uAich will enable the sardent to identif and anticipite chanps in

lifestyles, consumers' prefi€r€nces, as well as crrrrent and emergrng trends, throrigh

creative ereerimentation and research.

CO[,]RSE DETAILS:

fINTT-I

D Corporate level strategies

F Nature and evolution of strategio planning, Process of in&mal and excmal appraisa[

strategic decision making, Tools for strategic analysis, Implementing stratery, Strategio

evaluation and control
@o T]NTI-tr

) Competitive advantage and core competence-value chain approach

F Developing competitive advantagg Intensifioation and divenificatiorl Expansion

strategies

D\)
si 'lon cr

FacuW I

12250 5
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T'NIT-IU

D Strategic implementatioq ksues in strategy implernentation, strategy implernentation-

structural, fu nctional, behavioural



uNTf- rv

F Startegic management, role ofdirecton, chief executives, senior managemenq SBU level
executives, Consultants, middle level managers and executives

P Corporate govemance and social responsibility

REFERENCES:

o M A Sahay: Managpment ACcOunting

o Robert Anthony: lvlaaagemerit Accountiug
o Keller and Fetrara: Management Acoounliqg for Profit Contrcl

EVALUAfiONECtrIVE
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. AssigarffiG/?t€s€qtotion/€tc.

. SessionalExam

(f{eod to con&rt 2 sessiood examinatim and pat rhe werags mares)

TOT,I\L - SOIlIarks

-1 Lfad<sa

- l0Marls

- 15+15=30 ldarks

L7

End.Exam - 50 Marks

GRAND TOTAL - 100 fvfurks
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1505010E: RESEARCE METEOD IN BUSINESS

SEMESTER :I
MAX. LECTURE-3IAsAileek :48

MAX. TUTORIALIHTEAtre€& :16

MAX. PRACTICAL4IITsAileek :NIL

DURATION :l2.l6wc6ldgerrcettr

CREDIS :4

MAX MARKS :5O!50-IQ0

OBIECTIVDS:

o To idartifi, spoci$ and soopo ofrisoarch prtblem
r To define eppropriate researd nrlhodology
. To conoepfinlize &ameuodr br fuigB aod furpl€eentatigtr ofrecean& prqidm

COURSEI}MAES:

I'Nltr-I

P MeanLrg Defiaition, Characnerietios, Types of Reeearclr.-

F Forsrulatisn ofresearotr probt6q hypotheeb bqdUlag and testiog
F Research desip+xptoratory, descriptive, experimenal, casual

I'NIT-tr

) Sampling-types, prooedures (Probabitty & Non- Probabiliry)

UNTI.Itr

) Data oollcction-tools and tecbniques,
P Review ofliterature qu€stionaairo, interview schedul€, obsonration, survry

UNrr-rv

) Data presentation" organizing and report uriting

REFERENCES:

. Gupta A P: Statistical Methods

t Maxwell, Joseph: Qualitative Research Desigrr- An interactive Approach, Sage

d

Facuw 
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Publications, London
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EVALUATIONSCHEME
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!}e & Design
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o Atendance

. AssiguneDa/kaeaurisa/etc

o $essional E:<am

(Need to cpnduot 2 s€Esioo{l ta(erialtiao and pw the fl,afige metks)

TSTAL

- l0lvlarks

- 10 l\daflcs

- l5+r5=30lila*s

50 Merks

19

Sessional Exams



15050109: CONIPU'I'ER APPLTCAI'IONS t

SEMESTER

MAX. LECTURE-OlIrs/Week

MAX. TUTORIAL- lFIrVWeek

MAX. PRACTICAL-3Hrs/Woek

DUR,ATION

CREDITS

MAX.MARKS

OBJSCTIVES:

:l
: NIL

:16

:48

:I2-16 Weeks/ Semester

:2

:50+50=100

O_t

a

r To leam about computer and Microsoft offices necessary for any kind of data collection.
r To teach the students basic software that can prove useful and essential for design needs.

COURSE DETAILS:

UNIT.I
Introduction to computer

TINIT-II
Introduction to Microsoft offrce

r PowerPoint
o Word
o Excel

UI\{IT-III
Introduction to Basic software

o Corel draw: Types of motifs, arrangement of motifs

UI\[IT.IV
Photoshop: Introduction to Photoshop - Photoshop tools in detail, enhancing images,
Masking, transform, working with layers, merging & blending layers, text effects.
Basics about Illustrator

a

a

REFERENCES

Sinha, P.K.
Publication.

(2004). Fundamentals o/ Computers, Daryagunj, New Delhi. BPB

Murray, Katherine, (2011). Miuosoft Olfice 2010 Plain & Slnple. Redmond WA. USA
Microsoft Press.

a

a

Faculty oi
20

v
',)

n & Dss'ign
tash

Gur



Aldrich, Winifred. (1994). CAD in Clothing and Textiles, Cantonsville, MD, USA.
Wiley-Blackwell Publication.
Schwartz, Steve. (2004) Corel DRAW I I for Windows: Visral Suick staft Guide, San
Francisco Bay, USA. Peachpit Press Publioation.
Schwartz Steve. (2002). Corel DRAW 10 tor Windows: Visual Quick start Guide, Sarr

Francisco Bay. Peaolrpit Press Prffi+4tiO, n.
. Dalton Linnea & Gillespie Cristen. (2006).

Bay. Peachpit Press Publication.

EVALUATIONSCEEIM,

The Photoshop CstCs2 Wott,, San Francisco

,

c

6f, !
Faculty ot

I

*

Semester S essional Exams

. AsslEanrents/Freraumion/etc.

. Sesoional Exarrl

(with viva)

TOTAI,

- lbMEds

- l0 MadG

- 30lvIatki

- S0 Marks

a

Semester Erid Exam

EndlExam - 50 Marks

2r

n

SGT Pin: l
ty
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15050110: FASilON AND LIFESTYLE ACCESSORIES

SEMESTER :I
MAX. LECTURE-0I{rs/Week :NIL

MAX. TUnORIALltIrsAileek : 16

MAX. PRACTICAL-3HrsA[zeek :48

DLK.A.-TIoN :12-16 Weeld Semester

CREDITS :2

MAX MARKS ;50+5F100

OBJOCTTVES:

o To fimiliarize shrden6 wirh ditrerent materials, their propertis snd rlse of tlrtfi in
making of objec,ts whidt a*e part ofthe garment as co{rdinaies.

o To understand prioiag and sourcing materials.

. To undersand the various tooli and madfnery used in accessory making.

COURSEDETAILS:

IINIT-I Material Studies

F Fasteners$uckle, drawstringq, eyelets, hoolc and bars, hooks and eyes, toggles

F Buttons-covered, corded, sha4k

P Zippers-reversible, invisible, two-way
F Elastic-decorative, rib typed, elastic cord, shafed, one piece

! Linings and inter linings, $iaddiqg; lacBs, braids

UNTT-IILabels

F Difference between Trims, Fashion Accessories & Lifestyle Accessories.

D Care labels, product labels, specification labels, brand labels

UMT-III Accessories and enhancements

) Types and variatioos, specific terminologies, role io Indian fishion industry, selectiotr,

Indian presence and specialities, market and produotion of these products

) Footwear, Ilandbags, Bels, Stoles, Scawes, Gloves, [Iats, Watches, Cufflings, Iewellery

UNIT-ry L€atrer Products

) Types, tanning technolory, production ofleather produca, stitch vaf,iations, specialized

(}

equipments, Indian Presence in leather products.

??

*

t'l

i0 '1

(Delhl-NCa) pin: I 22_:C5
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s

REFERENCES:

o Jay Diamond Ellen Diamond: Fashion apparel and accessories

r Carry Hall: Gemstone, Dorling Kindsley

EVALUATION SCEEME

Factr\tj

& oosign

P\$

lP

l0 Marks

30l\darks

60 ilflarlts

a

ra

r Sessiouol Exam

(with viva)
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livaluation Scheme for MBA

IFashion Management]

Semester -II

Codr No. Su bjcct Name

Thco r5

1505(rlat I

ft20i I Indian textile a

*i
I

liinancc management

itc( r)rlltlng

t5050?0.5

r5050?06 Mirketing ,nanagemcnt

150-s0210

ol
D(
Fal iJn & Desisn

tacuW ity
,

sG
Gurga0n

P

Credits Th/Pr

Fabric manufachring

techno logy
Th 4 4 3 50 r00

15050202 (llobal Fashion Spenario 4 4 3 1 50

Th 4 4 50 100

Th

3

3 I 50

Th 4 4 3 I

Pr 2 4 3 I 50 5 I

Pr 2 4 3 I 50

5 0 1{l cons ontructi

150-5();rtji Chcrrical processing

Practicr I

t5050209 CAD I Pr 2 4 3 I 100

Terrr Projcct Pr 4 4 J I 100 100 200

'[o1al 34 10 s00 1000

E@

r

Th/Pr Hrs

l 50

External Total

Th 50 100

Th 4 4 ) I 50 50 I00

1 s0

Hurnafl resource rnanageinoft 4 4 50 r00

100

Apparel I

50 100

50 50

40t' 30 s00



Evaluation Scheme for MBA

IFashion Managemenl]

Codr \o.

Theory

r5050201

15050202

15050203

15050204

l5

15050206

Practical

15050207

15050208

15050209

15050210

Elective Paper

a
FacutY 

ol

SG

e

e\hl-
R) Pin r zzs0sT

NC

g

Subject Namc 'l'h/

Pr
Credit! HRS Th/Pr Tut lnlernsl Exterr!!l Total

manufacturing technolory 50 100

Fashion Scenario + Th 4 4 3 100

ian textile and handicraft Th 4 4

inance management and accounting Th 4 4 I 50 100

resource management U Th 4 I 50 50 100

management Th 4 4 I _i0

pparel construction I 50 100

hemical processing Pr 2 4 t00

ADI 2 3 100

Term Project 200

Total 34 40 1000

Professional Ethics and Human Values 100

Semester -II

an
Des'lgn

t---l-T-
I'

50 L1 [ roo

50

l-T--
L, I,l1*

L'-r'T-?-T-r-T-i-
50

_11 I'o

mw rt
I lt00 1100tt
r0 | 500 ls00

F=f-r-T-a-,,I- T-i0-

Prl 4 l4
LI 4

3

I--3-
t-r-

Tr Tr-f-r-l rl lo-T-*-



1s0s0201: FABRIC MANUFACTURING TECHNOLOGY

SEMESTER : II

MAX LECTIJRE-3IIIVWeek :48

MAX TUTORIAL-lIksAileek :16

MA)C PRACTICAL-0HrsArVeek :NIL

DURAfiON :12-1611&4lrs/ Semestrr

CREDITS :4

MAX. MARKS :50+30*100

OBJBCIT9ES:

r To create an awareness ofthe types ofgarments machinery ovailable in the industry

o To understand about knitting and vueaving terminology
r To develop an understanding about the production techniqucs.

a

e

F Types ofloonl loom attachments, selvedge mechanisms, tlmes ofselvedge, thread count,

GSM of fabric, wrap and weft of frbric
F Types ofweaves, their basic characteristics and identification
F Basic weaves-plaiq twill, rib, herringbone, honeycomb, dimity, satin sateen

F Decoratrve weaves-lappe! swivel, spot, pilg jacquard, leao, damask, tapestry, dobby,

double cloth

IJNIT-Itr Knitting

> Tlpes ofknitting needles-latch, compound, spring beard

F Typcs of knitting moohines-flat bed, oiroular bed

> Knitting stitches, wales and course, gauge of fabric

D Types ofknits: basic characteristics and identification

) Wrap knits: trico! rashel, melanese, simplex
F Welf knits : plain j ersey, rib interlock
! Advantages and disadvantages of knits over woveru

25

P

COUBSEDETAil.S:

UMT-I

D Various fabric and garment production techniques

UNIT-IIWeaving

& Design



UNIT-IV Non wovens and felts

F Basic characteristics, advantages, limitations
F Method of production: Melt blown, spun bonded

F Other fabric manuficturing techniques: braids, nets

REFERENCES:

. Crobman; fibre to Fatrio, Tata McGraw Hill
o Mark & Robinson: Ftbric tv{ariuftcturing
r E.R Trotman: Chemical Teohnology of Fibrous materials, Prentice l{all.

EVALUATION SCEEME

5'

n&D
6,ho raou\tY 

oi

tP

Semester S essional Exams

o Ater&nep

. AssigE!ffilkesffitionletc.

r SessiondExrm

(Need to cdrdd 2 $esioqdtxaminltbtr and put tto avorage ma*c)

TOTAL

- 10il4atls

- l0Ma*s
- 15+15=30btra*s

- 50 Marks

Semester End Exam

End Exam - 5O Marks

GRAND TOTAL - l0O Marks

?6



1s0s0202: GLOBAL FASHION SCENARIO

SEMESTER :tr

MAX LECTURE-3I{rs/Week :48

MA}C TT TORIALII&sAile€k : 16

MAX. PRACTICAL-OI{nAileek :NIL

DT RATION :12-16 Woelai Sernes,ror

CREI'ITS :4

MAX. MARKS :5Gr50elo0

O&IECTWES: .

o To learn about origin, theories of&shiou, &shion cyole
r To tnow about national & intomational ftshioa oentErs, fiade Birs
r To lcrow about councils in the field of frshion.

COtIf,SE DETAtrI^S:

a)

o'

LTNITI
> Liberalizatioru Privatization & Globelization & its impact on Indian eoonomy.
) Development before & after phasing out ofQuota system
)> The world frshion scenario- structure of frshion indusfry and futurc prospects.
) Fashion Cycle, Theories and Prinoiples of Fashion, Origin of Fashion, Fashion

Terminologies : Stylg fashion, high frshion, mass fashion, design, classic, fad, tend,
haute couture, coutriere, lnockoffi and pr6t-a-porter erc.

UNITtr
> Global desigrer practices- vendor as desigrer, private label designer, brand label

designer, free lance designer, desigrrer as manu&cturer, cosfirme desi$er,, consumer
as a designer

) National & Intemational designers and frshion centers,
> Fashion Leaden and Followers

T,]NITUI
D Fashion Fairs & Tnde frirs, Fashion Exhibitions, Fashion Shows and Runaway

Shoun, Garment Teohnology trade fiir, Buyer-seller meets.
F Introduction to intellectual property rights: Trade mark, Geographical indioation",

trade secrets & unhir competition

T]NITIV
) E- Commerce for fashion sector, new technologies.
D Counterfeit textiles
> StudyofApparelpads

27
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F Apparel Export Promotion Council
F Textile Craft Council.
P Textile Research Association

REFERENCES:
. Dorothy S. Lyle & Jeanne Brinkley, C.onterrporary Clothing, Btaroet & Mc lfuigh

Pubtishing Compa,y, &oria" ilinqi$, 198'3
o IJIIa VAd Lane-Rowley, {Ising design protection in the Fashion & Teitile Industry, Jhon

Wiley & Sons, Ist Editior 1997
o Ver*attsan. & & Kaui, V.Indiaa Tottile policy for zld C€nhry, B R Publishing

Corporation

EVALUATION SCIIEME

.)

/-.4\o
Facu.':

c.(.!

tg

Semester S essional Exams

o Atterdmce

r Assi@ert/SnsEffietio!/€,tc

. Ec#EiffilBffii

S{eod'to cgtl&rct 2 r*seiout oraminstioh aod ilf & rYcrage ma*i}
11OTAI,

. l0 Msr*s

- lO Mi*s
- l5+15=3O ldarl$

- 50 Mat*s

Semester End Exam

a Eud fxam - 50 lUarks

GRANDTOTAL - t00l\darks

28
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15050203: INDIAN IT,XTILE & HANDICRAFT

SEMESTER

MAX. LECTURE-3tksAileek

MAX. TUT0RIALI llrsAileek

MAX PRACTICAL-0I{IsAVeek

DURTA.TION

CREDITS

MAX.MARKS

@IfCTfVfS:

:II

:48

:16

:NIL

:12-16lIfoekd Swrcster

t4

:5O+5F100

,

#A
o'

r To introdue sardenb.to the various treditional todiles of India and to give an
understanding of their cootemporsfy stq,tus.

r To provide the students an overview of traditional, & handiorat.

COTIRSEDITAILS:

I]NIT-I

) Traditional Indiaa Textiles and ethnic products
F Area ofproduction, specialty features, specific motifs, oo-temporization and new product

range, curent market-domestic snd intematioml

IJNIT-tr

F Traditional embroideries-kantha phulkari, kasuti, kashida, zalakdozi,' ohikanl,,ari
F Traditional printing-batilc, kalrnakari, daboo, azralih, sanghaneri
F Traditional weaves-ikats, patola, mashru, himru, baluohari, jamdani
F Traditional sarees-chanderi, maheshwari, kot4 banarsi, brocade

T.]NIT-Itr

) Paintings-madhubani, worli etc.

UNTf-Mther traditional works and handicrafts

) Bandhej, bead work, minor wod<, zari worh tribal wor\ north east art products, wood
work, ivory work, paper machg clay products

F Metal and sculptural art forms and products

o0s29
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REEERENCE:
. Chatopadhyaya, Kamaladevir lndian Handicrafu, Indian Council for Cultural Relations,

1963
. Cooper, Ilay, Art and Crafls oflndia, Thames and Hudgon, 1996.
. Iaitly Jaya, The Craft Traditions oflndia, Tiger Books Intemationat, 1990.

EVAIUATTONSCHEME

j)

I

r Assignments/?resentation/etc.

. Sessional Exam

(Need to conduct 2 sessional examination and put the average marks)

TOTAL - 50 Marks

a

- I0il{416

- l5+15=30lvIarks

eslgnn&D
Facuw 

o

B\ Pi$cf,1

ft
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Semester

-10

Semester End Exam

r Snd Exam - 50 Marks

GRANDTOTAI - I00 Marks



o'

tiNl:]..I
Idanagement Accounting: Meaning, nafure, scope, objective, functions and teohniques. Finanrcial
Accounting vs. Cost Accounting vs. Management Accounting. Iylanagement Accountant-Bole-
Essential qualities Budgetary Control: Managerial Contol Proooss; Bernefits; Limitations;
Installation of the Systerr; Classification of the Budgets; Preparation of different types of
Budgets: Cash Budge! Sales Budg6t and }vIaster Budget

T]NIT-TV
.Financial management-scope finance firnctions and its organisation, objectives offinanoial
management; time value of money; sources of long term finance.

Working Capital Ivlanagernent Thoory ofWorking Capital lvtanagcmcnt: Introduction, N&ture of
Working Capital, Conoepb and Definitions of Working Capital, Need for Working Capital,
Permanent and Temporary Working Capital, Changes in Working Capital, Determinants of
Working Capital.

e

I
31

15050204: FINAME MANAGEMENT AND ACCOUNTING

SEMESTER : II

MAX LECTURE-3Hrs/Week :48

MA)( TUTORIAL-lIftsAileek : 16

MA)C PRACTICAL-0HnAileek :NIL

DIIRATION :12-16 Weels/Semecter

CREDITS :4

MAX. MARKS :5&f5Fl00

OBJECTIVES:

o The objeaive sf,,this coursc is to aoquaint Se sndents reggrding ranriour accountirg esd
finanoial maage.aent macept and is'applicatioas in mana4erial dtcision making.

COTJRSI DETAITS:

UNIT-I
Financial Accounting-concept, irnportance and scope, accounting principles, joumal ldg€r, tdal
balance, depreciatioo- snaight line and diminishing balance metho&, preparatio of final
accourts wie adjusfnents

IINIT-II
Cost aocounting-meaning, importance, methods, techniques; classification ofcosts and cost

sheet; inventory valuation; an elementary knowledge ofactivity based costing

,slt'Facu\tj
P\n: tr isos



5)

REFERENCES

1. Singhal, AK. and Ghosh Roy, H.J., Accounting for Managem, JBC Publishers
2. Pandey, LM., Management Accounting, Vikas Publiihing House, New Delhi
3. Horngren, Sundem and Stratton, Introduction to Management Accounting, Pearson

Education, New.Delhi.
4. llansen & Mowqr, Cost Manag!trrptrt, Thomson Leaming
5. Mittal, S.N., Management Accouftting and financial Management, Shree Mahavir

Book Depo! NeraiDelhi.
6. Jain, S.P aad NotarE, KL., Advanred Cost Accounfing KalJ.ani Publishers, Ludhiana.
7. Khan, M.Y. and Jain, P.K., Management Arcounting, IMII, New Delhi.
8. Pandy, I.lv! tr'inancial Management, Vikas Publishing Elouse, New

Delhi
9. Khan M.Y, and Iain P.K., Financial lUan4gemeng Tata Mdiaqr Hill, New

Delhi
10- Keoum, Arthur J., Itr{artiq Jotn D., Pedy, J. William and Scott, David F x'inancial

ll[anagemelrt,
I l. Peason Eduq$ion
12. Chandra, Prasanna I'inancial lt{agagcmeut, TIvIlI, New Dehi
13. Van Home, Iames C., finsncial lfiaragement atrd Policy, Prentice llall of

India
14. Brigham & Houston, Fundamentak of Financiat Mffagemont Thomson Leaming,

Bombay.
15. Kishorg R, Financial Managemen( Tocnan's Publishing House, New

Delhi

EVALUATIONSCEEME

o
o Aitendance

r Assigpmeos/Prosentation/eto.

r Sessional Exam

(Need to conduct 2 sessional examination and put the average marks)

TOTAL

- 10 Marks

- l0 N,Ia*s

- I 5+15=30 lUaiks

Semest€r End Erram

End Exam - 50 Marks

GRA}.ID TOTAL - 100 Marks

32 g
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15050205: EUMAN RDSOURCE MANAGEITIENT

SEMESTER

MAX LECTURE-3Ilrs/Week

MAX. TUTORIALllIrsAileek

MAX. PRACTICAI-0IIts/!ileek

DTJRATION

CREDMS

MAX.MARKS

OBJECTIVES:

:tr

:48

:16

NIL

:t2-lSWodq/ Semester

:4

:50+50=10O

j)

I

o To understand the most relevant theoraical models arid key concepb in Human

Resouroes lv{anagement within organizations.
o To learn the principle techniques conoeming people management within organizations.
o To leam about Acts related to an organizations

COURSE DETAILS:

UNIT.T

> HRM & HRP -introduction, scope, functions

TINIT.tr

F HR procurernent-recruitnent, selection, induction
) Training-phases, need assessmetrt, establishment
D Evaluation of training programme

I]NIT-Itr

F Employee wages, dearness allowances and comp€osation, Wages and Bonus Act-
Payment of Wages Act 1936, Minimum Wages Act 1948, Payment of Bonus Act 1l)65

D Social security-Workmen's Compensation Act 1923, Employee Provident Fund Act
1952, Matemity Benefit Act, 196l

F Industrial relations-concpptual aspeots, public policy on industrial relations, Trade Union
Act 1 926, hdustrial Disputes Act 1947, Factories Act I 948, Shop and Establishment Act

T]NTT-IV

) Performance appraisal, Grievance handling
D Workers participation in managernent employee empowermeot

33
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D Managing exit workforce

REFERENCES:

Pareek. U : Managing Transition: The HRD response, New Delhi, Tata McGraw Hitl,
1992.

o Bao. IV: Srategies of Deve.loping ltUfran Resosr€e.

. Dayal, Ishwar: Designing HRD systern, New Detri, Concept I 993 .

EVALUATIONSCffiIM

a'

f
FacuW 

ol c

Gf 1?'L505
Pi$

e

v

r ASsign@ts/Pr€6enhtion/e&.

r $essioadExam

(Need to cmduot 3 sessimal oramiption a+d fut thp avrrqgo rnorl<s)

ref*,I, 50 Marks

a

- l0lvlarks

- l5+15:30Marks

34
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e End Ex-am - 50 Mar}s

GRAND TOTAL - 100 t{arks



I 5050206: MARKETING MANAGEMENT

SEMESTER

MAX LECTLTRE-3HrsMeek

MA)f TIJTORIALIIITsAileeft

MAX. PRACTICAL-0[{rsAIreck

DURATION

CREDTTS

MAXMARKS

OBJECTTVD$:

:II

:48

:16

:NIL

:I2-l6lllhddSenragor

:4

:5Or50r{S

r^)o'

I

. To develop a basic understanding about the marketing managEment concepts in various

managerial processes in organization.
o To frcilitate understanding of the conc€ptual framework of nurk€ting and its applications

in dection making under various environmental consteinb.

COURSEDETAIL$:

UNIT-I
F Introduction to Marketing Management
P Concept and philosophies, marketing process

D Role and scope in Indian textile and fashion industry
) I,rfarketing Research and MIS

tlNTf-tr
F lvIarka segmentation, STP approach

F Consumer behavior, Consumer needs and buyer motivation, Consumer decision process

F Behavioural, cultuGl, social and other &ctors influencing buyer decision

UNIT.Itr
P Ma*eting mix-produo! price, plaoe, promotion
) Pricing, price mechanism, price setting, types of pricing strategies

F Market strategy planning, Product life cycle sfategy, new product and desigrr

development

T]NTT-IV
) Distribution ohannels, ohannel dynamics, physioal distributioq chafirol selection'') 

On line retail:- Conoep! Models, Major start-ups

tacu\tY35
eg> & Design
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REFERENCES:

o Jha. S. M: Services Mar{<eting, Himalaya Publishing House, Bombay, 1994

. Woodruffe: Services ldarketing-ldacmillan, New Delhi.

EVALUATIO1f, 6CIE}TE

o)

e

lCt Desrg

Facu\tY

SGT
G

g

Semester Sessional Exams

r Afiendance - lo lvlarks

r Assigmen6/presentatioo/e@ l0 Marks

. Sfsrlor16lExam : l5+15=30i{adcs

(Need to conduct 2 sessioaal oxaoiaation ari{ O* the avexegE merks)

TOtAI" - sollfirrh

o End Eram - 50 Mar{a

GRAND TOTAL 100 Marks

36
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15050207: APPAREL CONSTRUCTION I
SEMESTER

MAX. LECTtlRE4IIrsAUeek

MAX. TUTORIAL-lHrsAil/eek

MA)( PRACTICAL-3I{rsAil€ek

DI.]R,ATION

CREDITS

MAX.MARKS

OBJECTIVES:

:II

: NIL

:16

:48

:12-16 ttucln/ Senaotor

t2

50{60F1@

d

o

r To understand and appreciate different kinds ofstitches and seams
. To develop the skill of Embroideries, grading and pattems.
o To develop the skill of operating the machine with product development.
o To understand the utility of seams, gathers, shirring used in gannens both for

constnrction and as desigrr feature.

COT]RSEDET{LS:

T'NIT.I
P lvlarket sirvey offabrios, buttons, laces and other trimmings used in garment

mnstructiotr.
) Tailoring techniques- basic hand stitches, seams and seam processes, neckline finishes,

pocker, plackes, tucks, fasteners, frills, etc.
IJNTT-tr

) Desigrring of child garments on different thcrnes
F Desiping of adult garments on different thentes
) Construction garments for children
D Construction garments for Adults having different themes, different fishion elements,

and different surhce omamentation.

UNTT-Itr
) Grading ofthe pattems to smaller and bigger sizes. .
) Paper patEms of different garments with varied fishion elemenb on full scale. The paper

patterns should be rnarked properly

LINIT.IV
Introduction to contemporary embroideries stirches-
Stem, baclg nrnning, do1 seeding, straight, chatL open chain, twisted chain, wheat tea+ lazy
daisy, blanket, bufionhole, zigzae chni\ double chain, raised cluin, spider's web, sheaf, brich
Florentine, Holbein, Pekinesg out worh four sided, goblir, woven bars, Cretan, fly, French

37
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5)

knob, bullion knots, German lnots, fish bone, Romanian, satin, long and short, couohing,
Jacobean trellis, thorn, cross stitch, chevron, herringbone, appliqud work, Ribbon work, lace

worlg rope work, other decorations and trimmings.

REFERENCES:
r Garment Construction by Sodhia

Crarment Blaokwell Science
St€.p by step Judy Brittain Kindersley

EVALUATIONSCIMME

sity
.fo' NCB P

Gurgao

o4g

Semester Exams

- lo1\darks

- l0lv{ails

- 30 Mar*s

. AseinCqnsB

o Assignm$/Frese4atfuq@.

r gessional B*gn

(wilh viva)

TOSAL - 50 Merks

Semester End Exam

EniI Exam - 50 Marks

38



1505020t: CEEII{ICAL PROCESSING

SEMESTER

MAX LECTURE-0IksAileek

MAX. TUTORIALlHrsAileek

MAX PRACTICAI--3lIrsAMeek

DURATION

CREDITS

MAXMARKS

OBIECTTVES:

:II
:NIL

:16

:48

:1 2-1,6 IUo*s/ Sooostor

.1

:50+80--100

,

d

To develop an understanding of methods and techniques used to analyse textile fibers,

yams and fabrics for end use performance

To frmiliarize students wrdr the different testing equipments, their rmderlying principles
.and the intemational accepted standards, test methods and the language of measurement

COURSEDETAILS:

f]NIT-I
F Qualitative - Identification of fibers - cotton, polyester, vismse, polyamide silk, wool,

jute, tenael end odrers. Use ofburnin& mioroscopig chemical tosts.

) Quantitative analysis ofbinary blends
F Desizing, scouringine Uteactring of grey fabric using ctremical and eco-friendly agents

06 10 Block

{JNIT.tr
) Dyeing of cotton with direct dye by exhaust method

F Dyeing of wool and silk with acid dyc by exhaust method
F Dyeing of polyester with disperse dye by HTHP method

LINTT-IV
> Finishing- Application of any 2 speoialty finishes on cottorL polyester and cotton

polyester blend (using pad-drycure method)

39

a

a

TINIT-III
) Use ofnatural dyes and mordant (Synthetic & natual) to dye cotton, silk and wool
) Printing oneotton fibric with reactive dyes and pigrren! Printing on silk with aoid dyes,

polyester with disperse dye and mttoo/polyester blend with dispcrsc and roaative dyes.

Facutty
s1

P Pifl: 1

ty
22505
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REFERENCES:

e Technology ofTextile Processing - Shenai, V.A (198a), Vol.- D{, Sevak Publication
r lIand Book of Texile Fiben - Cooh I. Gordon, Menow Publishing Co. Ltd, England
o Manmade Fiben - Moncrief: RW, John Wiley & Sons New York.
. Dyeing and Chetricaltephndqdy sftr$ar'le Fibers - Tronnan, E.R (1975), Chades

Griftino Company Lfd, Loadon.
r An Intoduction to Ttrfrile FinishirB - Marst!, J.T. (1979), B. L Publications.
o Chemicals affnr Treatnent of Tertiles - lv{ark If , Wooding N.S. & Atlas Smeeds,

O 970), ,ohn Wiley & Sons Inc., NY.

EVALUATTONSO&T{E

5)

6iho' T Pin: 122505

oI

Semester Sessional Exams

o ,{t*em&nce

. A€rigtrrbnris/Pmoniation/eb:

r Sqrimal8xam

(with viva)

TOTAL

- l0 Marks

- l0 N{arks

- 30l\&uks

- S0llIarls

Semester End Exam

a Erd Exam - 50 Marlis

40
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1s050209: CAI) I
SEIvGSTER

MAX. LECTIIRE-OHrsAileek

MAX. TIJTORIALIHTsAtreek

MAX. PRACTICAL-3HnAVeek

DTJRATTON

CREDMS

MAX.MARKS

O&IEf,IIVES:

To understaad/leam about
. Fashion forecasts website
o Photoshop for collage work
. Core1Draw for Flat sketches.
r Fashion Studio for draping ofgarments
. Pattern making software for pattem making, gra.ding and marker making.

COT]RSEDETAILS:

UNTI-I
) Infoduction to frshion trend forecasting rvebsites, how to navigate the website, souroing

the computer about frshion tend forecasting

T]NIT-tr
) Creating an advertising brochure. Painting & rendering in Photoshop, creating &

menipulating Fashion Modcl drawings, grudient's use for rendering & 3D effects, making
oollage in Photoshop, Applying filters

TINTT.Itr
P Intoduction to Photoshop: Theme based development of Create Mood i Inspirauon,

client / customer, colour and Texture board using
) Introduction to Coral Draw. Leaming basic tools of Coral Draw. Using Basic Shapes,

Transformations, Duplicate, Cloning. Applyrng fill, outlines, special effects, shaping
creating custom Shapes using basic shapes and other drawing tool, working with the text
Effects, Shaping object with envelope @ol, Power Clip objects, splitting and erasing
portiou ofobjects.

T]NIT.TV
D Creating frshion accessories like necklace, bracele! ankleb, ear ring and head gear etc

47
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:tr

:NIL

:16

:48

:12-16Wod<s/S€rnest r
:2
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REFERENCE

. Softwares : Adobe ooral draw, illustrator, Photoshop

EVALUATIONSCSEME
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Sessional Exam

1

viva)

TOTAL

a

a

- l0 L,Iarks

- 30lvlafks

42.

End Exam -50 Marlcsa



15050210: TER]}I PROJECT

SEMESTER

MAX. LECTLJRE-0I{rs/Week

MAX TUTORIALI IITsAM€ek

MAX. PRACTICAL-3IIrsAileek

DTJRATION

CREDMS

},{AX.MARKS

OBJECTTVES:

:tr

: NIL

:16

..48

:12-16ltfu&/ Semesbr

:4

:5O+5F1@

d) . To implement the understanding individualily
. To improve the work sough experiment/ experience

COT]RSEDETAILS:

D Teacher can be assigned any ki:rd of prqiept/assignmenVoraft work/chapter strdy/theme

based work/projectispecial order/,free launching etc.

> Students need to submit all $e details, documentation etc for evaluation

F Group or individual activity can be alloured only by the concem tutor
) The strdena are required to maittain a field diary all through the tour

P The collected informatioa should be documented trough visuals, samples etc.

) A-fter such a tour students shall submit a reporl

EVALUATIONSCEEME

s

Faculty ot t

s

Semester Sessional Exams

. Attendance

r Assignments/Presentation/etc.

r Sessional Exam

(with viva)

TOTAI., 50 Marks

- l0 Marl6

- 10 Marks

- 30N{arks

Semester End Exam

End Exam

43 t&

ion & Design

- 50 Mark*
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I 505030 i : APPARL,L II A N LrI- A( l.L,RI NG I.ECIHNOL0(, \
SEMESTER : III

MAX. LECTURE-3Hrs/Week :48

MAX. TUTORIAL-lHrs/Week : 16

MAX. PRACTICAL-OHIs/Week :NIL

DURATION : I 2- 16 Weeks/ Semester

CREDITS :4

MAX. MARKS :50+50=100

OBJECTIVES:

t}

O

UF{IT-I
F Indian apparel industry, its history and presefit status

F Organizational chart/TN.A
F Buyers dealing/ coordination

UNIT-II
F Type of machiaeries and Trims
F Functioning of various departments: tools and techniques used
) Cutting- spreadhg, layering, marker planning, bundling,
F Stitching
D Finishing
D Packaging

UnIIT-III
F Handling of diflerent types of fabric
) Basic sewing machine
F Seam qpes-superimposed, French, piped, lapped, bound, welted, lap felled" found, flat,

nm and fell, decorative

UNIT-TV
) Machine needles, selection according to fabric type

FacultY ot n & Design

45

Gur

*

o To familiarize students with the functioning of the gament industry.
r To understand various processes and techrdcal parameters o,f garmenl production.
o To eninnce awareness of sewn prod,uct, mach,tnery and equiptnent.

COURSE DETAILS:

SGT

De

1 22s05



> Stitch types-class 100, class 200, class 300, class 400, class 5O0, class 600

F Major stitching problems and lheir remedies

F Sewing machine defecs and is reotification

REFERENCES

. Carr & Latham: Tectrnology ofClothing Maauficture Black rvell science

r Gary Cocklin: Clothing manufrcturing Black well science

EVALUATIONSCflE,ME

I a)

FacultY ol Fash n & Dssign

SGT
Gurga0

22505

T g

Semester Sessional Exanu

l, Attendaflce - 10Ma*s

. AssiFrdEoE/Prtsuwiaaloe 10 A4a*s

r SestistrdBxam - 15+15=30 futafftt

(N€ed to cdnduot 2 sessional erffiifuBtion and p* the arcrage ma*s)

GefAI" - S0liilrr{rs

Semester End E:rarn

a End Exam - 50 Marks

GRAND TOTAL - 100 Marks

45



15050302: CROSS CULIIJRE MANAGEMENT

SEMESTER

MAX. LECTURE-3I{rs/Week

MAX. TtlTORIALlHrsAlVeek

MAX. PRACTICf-OIIrs/Week

DURATION

CREDITS

MAX.MARKS

OBIECTIVES:

:Itr

:48

:16

Ntr,

:r?-HlFrlsd Somestsn

:4

5

a

:50+5F100

. To increase knowledge of and sarsitivity to o&er oilfitr€s

. To become aware of tlreir own cultrol streng$s arrd weakneeses when wod<irqg with

people from other cultrrres

r To oarry a basic analysis of cultural differences.

r To leam fundamental principles and acquire basic infonn*iqn on tvays to build bridges

between people from diverse cultures working together in some fiorm ofbusiness of
project

COI]RSEDET{LS:

UNTT-I
F Introduction and course overview :What is cultue, its important

D People react to culurral differences

F Disciplines strdy cultre
F Cultrre with business

D Cultrre as identity with respect to &shion

IINIT.tr
P The historical origins ofbelieB and values

F Comparing cultrres
) Cross-oulure research as of today

) Ways of describing cultural differences

> Cultre dimensions relating to people, time, world

TJNTT.Itr
F Cultrre and mmmunication
P What is communication & How native language is influencing our way of

commuoication

47
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a)

T]NTT-IV
F Organizational cultrre
F Corporate oulture: Models ofcorporate cultrrres & role ofcorporate cultrre

) Cultrre and Marteting
) Culurral aspeots ofproduct and services decisions, prices decisions, place decisions,

promotion decisions

REFERENCES

o Adler, Nancy. International Dimensions of Organizational Betravior. Southwestern, 20O7

. Branine, M. Managing Aomss Cultures : Concepts , Policies and Practices London :

Sage, 2011

. Dumetz Jerome, Cross-oulturat Matragernent textbook, Studcfrt Edition,2012 5

. tIall, Edward T., Mldred Roed ltrall. Hidden Differenoes. $hdi€s in Intemational

Communication: How to communicate with the Germms. nam*burg, 1983.

. tlarnpden-Tumer, Charles I\d-, Fons Trompenaars: Building Cross'cultural mmpet€nc€.

Chichester (LYiley), 2000

o Trompenaars, Fonz and C. H. Turner. Riding the Waves ofCulture. McGrawHill" Second

Edition, 1998.

EVALUATTONSCI{T',ME

o'

Semester Sessional Exams

r Atendance

. Assignmeob/Presentatio,n/erc.

r Sessional Exam

(Need to conduct 2 sessional epramination and put the avemge rna*s)

TOT^AL

- 10 Marks

- l0lvlarls

- I 5+1 5:3 0 lr&rks

- 50lVlarks

Semester End Exam

End Exam 50 Marks

- lO0lvIarks

48 #

F Non-linguisticcommunication

&
n

5

7

GRAND TOTAL

Faculty
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15050303: VISUAL MERCEANDISING

SEMESTER

MAX. LECTURE-3I{rs/Week

MA)( TUTORIAL-1I{rsAM€€k

MAX. PRACTICAL-0t{nAileek

DURATION

CREDITS

MA)(MARKS

OBJECTIVES:
. Understanding of archirecural @ls
. Exposure to variety ofmatedal usd
. Usage of Lighting

C{)T]RSEDETAIL

:Itr

: NIL

.. t6

:48

:12-16 Weels/ Semester

:4

:50+5F100

requircd for stoie plarming
in industy

!'

rD

I,]NIT-t
Visual merchandising and Display Basics

F Purpose of Display
) Colour and Texture
) Line and Composition
F Lightand Lightings
F Type ofDisplay and Display seuings

Display Locations
F Store Exterior
! WindowDisplay
F Store Interior

UNIT-tr
Display Equipments

) Il&mrequins
) Altemative to the Mannequirs
! Dressing the three dimensional form
! Fixnrres
) Msual Merchandising and Dressing Fixtures
F Furniurre as props

I]NTT.III
Visual Merchandising and Display Techniques

) Atteotion getting devices
F Familiar symb<.rls

ea'f tr

o

49

*
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ow

F N{asking arrd Proscenia
) Sale ideas
D Fashion Aocessories
F Graphics and Sigrrage

Merchandis ing & Plarmhg
P Visual Merchandising and Flanning

) Setting uP a DisPla:Y shoP

F Store Planning and Design

D Visual Merchandising and Changing face of Retail

I]NTT-TV
Related Ares of Visual Merchandising and Display

P Point of Prrrchase DisPlaY

) Exhibit and Trade show Display, Industrial Display

) Fashion Show
F Tmde Organizations and Sources

) Career opportunities in Visual Merchandising

RET'ERENCES
o Visual Merchandising and Display / Edition 5by lvlartin tvl Pegler , Fairchild Publicarior,.

. Contemporary Visual lvlerchandising" {krd Environmental Design by Jay Diamond, f llen

Diamond in Books

, visual Merchandising and Store Desigrr workbook by Greg I[ Qsrmnll - :i'i

Publications (1996)
. visual Morchandising by sT Media Group International,Incorporated (2009)

EVALUATIONSCHEME

Semester Sess ional Exams

a()

r Attendance

. Assignments/Prcsentation/eE.

. Sessional Exam

(Need to conduct 2 sessional examination and put the aveBgc marks)

TOTAI,

Exam

o End Exanr
.TOTAL

5C

-10 lvlarks

- 10 \4arts

- 15+15=30 i4arks

- 50 lllarks

- 50 Marks

I lvlarks

0ty
(.-

5.Pr

I
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150503M: FASIIION MANAGEMENT

SEMESTER

MAX. LECTURE-3[IrsMeek

MAX. TLnORIAL-lHrs/Week

MAX PRACTICAL-0FIIsMeek

DT]RATION

CREDITS

MAX.MARKS

OBJECII\IES:

: III

:48

: l6

:NIL

:l 2-l 6 Weeks/ Semester

'.4

:5Gr50:100

o,,
r To loam about principle & elements of design
r To understaod market dynarhics and,gain ability to market ones dcsign and products
. To be able m understand the produc't line and consumcr behavior

COURSE DETAILS:

l_rNII'-I

F Elemens of design-line, shipg mlor, texture, form
F Erinciples of design"balance; proportion; rhythm, harmony, emphasis
F 'Color Theory, Cotor scheluep

F Stnrctural vs. applied deaigns

UNTT-II

a F World fashion history, develoirment of fashion industry
F .Ilaute Couturo, Fashion oentes; Works of rnaj or fashion designers

F l+dian hshiq$ history, its development and preffirrt status
F Contemporary Indian desi;gnets arid their work

UNM.III

F Development of fashion prc'duct line, role of designer in fashion industry, sourrcs ol
llrsprratron

F Fashion researrch and analysis, &ishion forecasting, fashion seruices rnd resources,

fashion consuitancy

f,ion u oesign
Facu\tY
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Gur
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I

I'NIT.tV

F Consumer beharvior in fashion industry, dynamics of consumer perceptioll, decision

making process for fashion producB, analysis of buying motives and bmnd preferenws,

hshion chango and oonsumer accepunce, fashion life cycle

REFERENCES:

. Albert W Porter Elements of Design, The Herbert Press U.K 1964

EVALUATIONSCEEME

Semester Exarns

O"P
. Attendanc.e

o AssignmentslPresentatron/etc.

o Smsional Exam

(Need to conduct 2isessional examination and put the average marks)

TOTAL

- l0lvlark

- l0 Marls

- 15+15=30 lda*.s

- 50 M.rrks

t

Faculty ot

SGT

& 0osign

Pin: 1

P

Semester Exam

- 50 l\furds



:lu

: NIL

:16

:48

:l 2-1 6 Weeks/ Sernester

:4

:50+50=100

a
To develop an understanding qfmelhods and techniques used to anclyse textile fibers,

yams and fabrics for end use performance

To acquire knowledge and undentanding ofvarious structurrl propcrlies Oftextiles r.ri
relate t}tem to end use fibric performance and product

To frmiliarize students with 'tbe different testing equil;rrrerrts, their underlying priri;.p ir-;

and the intemational accepted sUndaids, test mcthods and the language of n lltsure t,t,.r,

To be able to anallso and,inbrpret the results and predict thc generul textile behavrLr

performance
To develop undersanding ofthe irnportance olquality control in texLile testirlg

COURSE DETAIL

UNTT-I

) Evolulion ofquality concepts, quality culture and leadership. quality arrd prohtaLl',',

quality and technology

F knporanoe ofmainuin qualtty in textile and garment scclor

) Toal Quality h{apagenent (TQM)

! Elements and implemenation, quality organizatioq quality planrring turd evaluatior',

quality assurance

IINIT-II Economics of QualitY

Quality cosb, types ofquality control, cost sfudies and optinrization, retum of quality co:ruo

investjment, decision theory and Eaye's theory'

UNIT-trI Statistical Quality Corrtrol (SQC)

Objectives of SQC, distribution in quality control, oontlol o[rrts, priuci|ks rl cuntro], b'r,i,.r

forms of the control charts, controI chtrls ofvariablcs( X, ll &l]), co.rLrril oharts lcrr rtl.Lilr,,rr i,,
\

53 ,-ntf\; , -'
-' i;; ;r' -.

'-r r-'r:r lrlliu'ts4' '''11) Plr: l2:2:i01

o
()

i

15050305 : QUALIY CONTROL

SEMESTER

MAX LECTURE-3IlrsAVeek

MA]C TUTORIAL-I llrs/\ileek

MA)C PRACTICAL-0HIs/Woek

DIJRATION

CREDTTS

MAX.MARKS

OBIEC,IIVES:



I

o
(-)

C & I), cumulative sum control chars, OC Curve, Average outgoing quality limit, quality

capability analysis

uNtr-tv

! Intemational Qualiry bertification systemJSO 9001:2000

! Other standards folllowed in textile industry and their applicability in dcsigning nrr,l

manu hcturing of textile products

F Total Quality of services and Safety, TPM, ERP maintcnance

F ldanagement network techniques-I'ERT, CPM

REFERENCES:

o J.M. Juran, Frank M. Gryna: Quality Planning and Analysis

. Pradeep V. Mehta: An inroduction to Qualiry Control lor Appare I Lrdustry

. Principles of Textile'Testing - J.E.Booth, Newne'ss Butterworth, London

. Textile Testing and Analy'sis - Billie I. Collier and Helen E. Epps, Prentice llall, Ncr I

IerseY
. Textile Testing - John H. Skinkle, Brooklyn, New York
r Ilandbook of Textile.Testing and Quelity Control - Groover and Harnby
o An Introduotion to Quality Control for Apparel Industry - Pradip V. Mehta, Ivlaru I

Dekker, New York
'. Textile Objective rneasurEment Automation in Garment Manufacturc - George Stylics -

Ellis. Horwood Ltd, England
. Knitted Clothing Technology - Brackenbury Terry, Blaokwell Scicrrce Ltd
r Textile Testing;& Quality Control Standards like - BIS, BS, ASTM ISO, AATCC, e

EVAI,UATION SCHEME

Semester Stssional Exarns

dance I 0 lvlara
i) . Assignments/Presentation/etc.

o Sessional Exam

(Need to conduct 2 sessional examination and put the average marks)

TOTAL

End Exam

r End Exam

10 [,Iarl$

l5+15=30 Marks

- 50 lVlarks

- 50 Nlarlis

- I (r0 Malks

n & Dssign
Faculty

i>

GRAND TOI'AL

1

54
12250



15050306r RETAIL AND BRAND MANAGEMENT

SEMBSTER

MA)C LECTURE-3IInAileek

lvr{X. TUTORIALlHrsAileek

MA)( PRACTICAL-0HI9Week

DT'RATION

CREDruS

MAX.MARKS

: lll
:ML

:16

:48

:12-16 Wcels/ Sernester

:4

:50+5F100

o
(t)

To expose and develop students' understinding of design/ merohandising from a buytr's/
retailer's point of view
To leam about branding

a
I

COIJRSE DETAIL

UMT.I

F Brand hierarchy, brand inrage, hrand identity, brand loyrrlty

,) Brand positioning, brand customer relatrouship

F lv{anaging brand-brand creation, braird extension, brand portfoliu

F Brand assesstrent through reseatch

T]NIT-II

) Brand revitalizatisn, financial aspects of bnurds

F Brandirg different segricnts ailil sqctors in fashion textile industry

T]NTT.III

) Retailing environment in lndia

F Classifroation of retailers, types of retailen

F Store fonnats

F Inventory methods

UNIT.TV

F Elements of retail mix

>, Store organization, rqtai[ market ltrategy, tmde area analysis, site sclection

> Retail pricing and re-pricing & Mark up and its relationship to prolit

Faculty oi
.n
ion & Designt-

SG
Gurqaon D55



,o({q

REFERENCES:

o Levy & Weitz: Retailing Management, Tata McGraw Hill
. Mcheal P.Peters Advertising- Principles Tata McGraw Hill.

EVALUATTONSCHEME

Faculty ot Fas n & Design

(:l

Gur
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t,

Semester Sessional Exams

o Atendance

o Assignments/Presentation/etc.

o Sessional Exam

(Need to conduct 2 sessional examination and pr"[ the average marks)

TOTAL

- l0 Marl6

- f 0 ldarks

- I 5+15:30 }vlarks

- 50 Marla

Semester End Exam

End Exam - 50 Marts

GRAND TOTAL - 100 l\&rks

56
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15050307: INTERNATIONAL TRADE MANAGEMENT

SEN,{ESTER : III

MAX. LECTURE-3Hrs/Week :NIL

MAX. TUTORIAL-lHrs/Week : 16

MAX. PRACTICAL-0HrVWeek :48

: 12- l6 WeekV SemesterDI]RATION

CREDITS :4

MAX. MARKS :50+50=100

OBJECTIVES:

o To understand the meaning, scope and application ofapparel related export management.
o To develop an ability to decide export pricing, export finance, export marketing" foreign

exchange or foreign markets.

COURSE DETAIL

UMT.I

F Intemational business concept-nature, importance, dimensions
F Intemational business environment
) Intemational trade theories, FDI theories

F Foreign Exchange Market
F Barriers to trade: Tariffs and Non-tariffs barriers

UNIT-II

F Process of Intemationalization, decision ftamework for Internationalization
) Globalization, Regionalization
D Regional Economic inlegration in Europe

F Role of regional and international institutions -WTO, SAARC, lMP. LI{CTAD
F Cross culture irariance analysis

UNIT-III

F Methods of entry in foreign markets

F Licensing, franchising, joint ventures mergers, acquisitions, BOP [Balance of Paymentl-

Concept, Role and Causes of disequilibrium position
Desi gn

Faculty ol Fast

SGT
Gurgaon (D57

*

t



IJNIT-W

> Control ifl Intemational Business- need, objectives and approaches

REFERENCES:

o D.N. Dwivedi: Man4erial Economics, Vikas Publishing House Pvr Ltd' New Delhi.

r ML.Seth: Micro Economics, Liani Narain fuarvval, Agra.

. Ray: An intoduction to micmeconomics: lvlacmillan, New Delhi.

EVALUATIONSCUEME

(t

o

Semester Sessional Exams

. Attendance

r Assignments/Presentation iet .

r Sessiooal Exam

- l0I\4lrl<s

- l0Mad€

- l3+lF30lvlarks

(Need to conduct 2 sessional examination and put the average marks)

- 50 Il{arlaTOTAL

End Exam

Faculty o{

Delhi' ) Pin:1 2505
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End Exam - 50 Marks

- 100



15050308: APPAREL CONSTRUCTION tr

SEMESTER

MA]( LECTURE OIITsAil'eek

N,l{X TUTORIAL- I }IrsAileek

MAx. PRACTICAL-3IIrs/Week

DURATION

CREDTTS

MAXMARKS

: III

:NIL

:16

:48

:l2-l6 Weeks/ Semester

2

:5O+5F100

UDO

o

COURSECONTENTS
UAIIT I: Pattern development through draning

) Basic principles and techniques ofdraping- basic bodice and its variations- symmetrical
and asymmetrical

UNIT II: Pattem development through flat pettem
F Principles of flat pattem making- dart manipulation, contouring, additional fullness
> Garmeflt aomponents -sleeves and c1lft, nefklines, collars, plackets and yokes

F Developiag irrdustrial pattems with completi.set of markings in fittedand semi fiued
upper & lower garmenE

F Pteparation of muslin mock up for the pattem

UITIIT trI: Grading standard size bodice blocla
F Bodice and sleeve slopers to various sizes

UhIIT IV: Construction of garment compo[ents
F Construction ofupper & lower garment components

RECOMMEI\DEDREADINGS
. Amstron& Helen Joseph, QAOO) Pattem Malringfor Fashion Destgn, 4th ed. Pe*:son
. Crawford Connie Amaden. (1989) The Art $Fashion draping, 2nd ed.NewYork,

Education Ptc. Ltd. Fairchild Publications.
. Jaffe Hilde and Nuric Relic. (1993) Drapingfor Fashion Design, New Jersey, Fashion

Institute of Technology.

59

*

Faculty o

SGT

OB.IECTIVES
e To develop skills in different techniques ofpattern developm€nt and construction for

upper & lower garmens
r To understand the principles ofgrading standardized bodice, skirt slopers to various sizes

esig,t n

,ip,iir'r1os
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EVALUATIONSCEEME

a
q..

ort

'jl

Facutty

:1?2505t

*

II

o AssignmmtslPres€trtatior/etc.

o Sessional Exam

(with viva)

TOTAL

- l0 Marks

- l0 N{arks

- 30lvlarks

- 50 Marks

ia
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Semester Exams

a End Exam - 50 Marks

a0il



15o503(D: CAD II
SEMESTER

MAX LECTURE 0Ihs/]tr/eek

MA)( TIITORIALIIITsAileek

MA). PRACTICAL-3HBAilEEK

DURATION

CREDITS

MAX.MARKS

ORIECTTVES:

To leam about following softwres

:III

:NIL

:16

:48

:12-16 Woelsy' Semester

.,

:5GF5Fl00

."!f
I itu

o Fashion forecasts website
o Photoshop for collage work
. CorelDraw for Flat sketches.
. Fashion Studio for draping ofgarmen8
. Pattern making softqnare for pattem ma'king gradiqrg and marker ma&ing.

. Visual Methandising Software
CO-I-IRSE DETAILS:

UNIT-I

o

Developing Croqui figures for men, women and children using Photoshop/ Corel Draw

T]NIT.tr
Draping of garments on men's, womerr's & childrerr oasual, party, night, sports, office,/formal
wears using Fashion Snrdio software / Photosliop / Corel Draw.

tiNIT-Itr Design fiat sketches along with stitch spepifigation for the following:
Children - Girls (A-line & yoko frock), Boys (slirt & shorts)
Adults - Women's (fop, Ski4 govrn), I\den's (Stritt, SurthA Trouser).

For the above create speo sheets, cost sheets for each garment using Fashion Studio software /
Photoshop / Corel Draw.

TJNIT-tV
Prepare Pattems - A-Line Frock, Skirq Shirt, Dress / Top, Shorts and Trousers

Introduction to gra(ing. Grade the above patterns. Nfarker ldaking. Make marker plan for
women's Top/Skirt/ lvfen' s Shirt/Trouser/Kurtha.

61
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Software:

. Coral draw

. Photoshop
o Illustrator

EYALUATIONSCHEME

,#

0n
FacultY

Piil: 122505
Gil

tP
o(

Semester Sessional Exams

r Attendance

o Assignmenb/Presentation/etc.

. Sessional Exam

(withviva)

TOTAL

- I O Marks

- l0 Marks

- 3ON{arks

- SOlllarks

50End

62

Semester End Exam



15010310: TERM PROJECT-III

SEMESTER : III

MAX. LECTURE- 0 Hr. /Week : NIL

MAX. TU'IORIAI- I Hr. /Week :16

MAX. PRACTICAL- 3 Hr. / Week

DURAlION :12-16 Weekflglhester

CREDITS

MAXIMAUM MARKS (Sessional + End Exam) :40+60 =100

OBJECTIYES:
r To implement the understanding individually.
. This is the error and learning process.
. To improve the work through experiment/ experience.

COURSE DETAIL

Teachers can be assigned any kind of project/ assignment/ craft work/ chapter study/ theme
based work/ projec/ special order/ free launching itc.
students need to submit all the details, documentation etc for evaluation. / Group or
individual activity can be allowed only by. the concern tutor.The students are required o
maintain a field diary all through the tour, The collected information should be iocumeated
through visuals, samples etc. After such a tour student shall submit a report.

EVALUATION CRITERIA

48

at

a
o Semester Sessional Exam

Assignments/Submissior/ Presentation/ etc.
Sessional Practical Exam

(with viva)
Total - 40 Marks

a Attendance - l0 Marks

- I 0 Marks

- 20 Marks

Semester End Exam

End exam

Grand Total
- 60 Marks

- 100 Marks

taoulty oy .0n .'

)

o

4

Desh



Evaluatiott Schente /or MBA

[Fashion Management]

t
gq

5o
Semester -IV, ,//

Code No. External

Theory

1505040 Bxtile tesling

15050402

15050403

50

1505040s ntreprenerrsh ip developmenl 50

Pract ic a I

15050406 100 150

150-50407

450

,
l,.

/ sGT I sity
Urv ) lh!-NCR) Pln: 122505

yo
U,o ll ,

v g1t
hd

Subject Name
Th

/Pr
Credits Hrs Th/Pr Tut In ternsl Total

4 3 100

Th 4 3 Icot't]on L]n1 l1 ca onti

ion & textile

looical advances in
Th 50 50 r00

Th 4clothing technology 100

50 r00

Pr 6 t2 l0 2 250

Pr 6 t2 l0 2 Ilio Developrnent

Dissetation

32 44 35Total

ls0

550 109

.l.1,L, 
]

mtttl

Fr- lio-r-l
ol I-T_IL50[rolroo

ffi

Highlight



15050401 : TEXTILE TESTING

SEMESTER

MA)C IJCTURE-3I{rVWeek

MAX TUTORIALIIITs/Week

MA)( PRACTICAL-OIIIs/Week

DT]RATION

CREDITS

MAX.MARKS

OBJECTI\IES:

:IV

:48

:16

:NIL

:12-1 6 Weeks/ Semester

:4

:5Gl-5F100

( ?
To develop an undersunding of mothods and techniques used to analyse textile fibers,
yams and fabrics for end use performance

To acquire knowledge and undentanding ofvarious structural properties oftextiles and

relate them to end use &bric performance and product

To be able to analyse and interprct tlre results and predict the general textile behavior
performance
To develop understanding of the importince ofquality control in textile testing

COI]RSE DETAIL

a

a

T]NIT-I

o

F Importance and role in present scenario

F Testing and quality relations

F Testing for maintaining business performance

UNIT-II Sampling Procedures

Fundamental concepts in accepting Sampling plans for variables and attributes methods and

considerations while selecting samples for textile and garment testing fibre sampling, yam

sampling, fabric sampling, garment sampling

I]NIT.Itr

F Testing ofvarious textile products: basic concept and major equipments rsed, quality

considerations

F Fibre testing: length, fineness, maturity, color
F Yam: dimensions, hairiness, stength, twist, crimp

F Fabric: dimensions, strength , GSM, flammability, dimensional stabilrty, bending

stifftiess, tear strength, crease recovery, drape, abrasion resistance

)

65
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F Garment: dimensions, seam strength, seam slippage, shrinkage

UNTT.TV

r . Color frstness-washing lighq perspiration, crocking, fumes

REFERENCES:

. B.K Behra: Textile Design, I.LT. Delhi

EVALUATIONSCffi,.ME

*p

1
0

sG'
uIga0

tn: t44505
n

o
{ g

Semester Sessional Exams

. Attendance

. Assignments/Presentation/eto.

o Sessional Exaat

(Need to conduct 2 sessional examination and put the average marts)

TOTAL

- 10 Marks

- l0Ivlarls

- l5+13:30lvla*s

- 50 Merla

Semester End Exam

o End Eram - 50 Marks

GRAND TOTAL - l00lvlarks

66
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15050402: I'ASHION COMMIINICATION

SEMESTER

MAX LECTIIRE-3I{rJWeek

MA)( TUTORIAI-I I{rsAileek

MA)t PRACTICAL-0I{rs/Week

DIJRATION

CREDTTS

MA).MARKS

OBIECTIVES:

:IV

:48

:16

:NIL

: I 2-l 6 Weets,/ Semester

:4

:5Of5Fl00

a To enable the strdenr undentand the fishion language & skills of communication for
visualization of garment

o

COT]RSE DETAIL

I]NTI-I

F Concept and inrportance oforeative fishion presefltation and communication

D Commun ication Theories

F Communication-strategies and techniques involved

F Elements of effective mmmunication, communication barrier
F Communication Network and feedback

UNTT.tr

F Types of oreative frshion presentation

F Development ofcreative desigrrs, innovations, skill teohniques

F Strategies of presentation: Presentauon skills, imporance ofbody language

fINTT.Itr

67

\

> N[arketrng stratrgies for visual merchandising

F Outliaing developing and designing display strategies, Display pauems, importance of
back&op presentation

P Musio and lighting selectron, lighting pattem, types of lighting, selection of - proper

lighting, advantages and disadvantages

F Window desigrring, Art to convert creativity into profitability

FacultY of

Gurgacn

& Design

5

llon

2254



UNTI-Iv

> Publicity and pnomotional material, desiening layout

F Role and importance of medi4 ethical issues in promotion

F Organization of&shion shoun and events

) Basic cons iderations

F lvfajor trade frirs and fashion events- national and intemational

REFERENCES:

r K.K. Sinha: Business communication, Galgotia
. Ron Ludloww & Fergus Panton: Effective communication, Prentice llall

EVALUATION SCHEMEor)
. Attendance

o Assignrneerts/Presentatisn/ee.

. SessionatExam

(Need to conduet 2 sessional o<amination and put the averae mad<s)

TOTAL

- 10 Marks

- 10 Msrks

- l5+15=30i&rks

- 50 lllarks

o
)

*

Semester Sessional Exams

Semester End Exam

' 50 Dtrrl{sEnd Exama

GRAND TOTAL - l00Ma*s

68
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Facu Il5t
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150504Gt: TECENOLOGICAL N)VAIYCTS IN FASHION & TEXTILES

SEMESTER :IV

MAX LECTURB3IITs/Week :48

MAX TLTTORIALII{rsAil/eek : 16

MAX PRACTICAL-0IIrs/Week :NIL

DIIRATION :12-16 Weeks/ Semester

CREDITS t4

I[AX. MARKS :5Gl-50-100

COI}RSEDETAIL

I'N T-I

) Advances in tedile manu&cturing

P Latest to<tile manuftcturing and processing machines

> Iatest garment manuhcturing rnaehines

> CAD/CAM
F Use of teohnology in marketing and selling of tortiles and garments, RED teclmology

I]NIT-tr

F Iatest trends in technological field:

F Nanotechnology, biotechnology, Plssma technology, use of enzymes and micro

organisms, phosphorescence, use ofoaone in wet processing

T'NIT-III

F Technioal textiles

F Agro tordiles, proteotive todiles' mgdipel ter(tikB, sDtomotve toxtiles, space toxtiles,

architectural textiles, geotecrti{es

T'NIT.IV

F Smart garments and products, phase charrge materials, fluoresconce textiles, fully
fashioned garments

REFERENCES:

. Dr. R .Bheda: Managing productivity in apparel industry, CBS Publication

*ro

o(

Faculty of

v
R) PiP: '12250569 lc

hion & Design
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P
( o

Semester Sessional Exams

c Attendance

r Assignment/Prcsentatim/etc.

o Sessional Exam

(Need to conduct 2 sessional examination and put the average marfts)

TOTAL

- l0lv{arl$

- 10 Marls

- 15+15:30Marks

- SoMarks

Sernester End Exam

r End Eram - 50 Marks

GRAND TOTAL - l00}v{arks

70
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15050404: LEATIIER CLOTHING TECIINOLOGY

SEMESTER

MAX. LECTURE-3IIrs/Week

MAX. TIJTORLAL- 1 HrilWeek

MAX. PRACTICAL-OI{rVWeek

DURATION

CREDITS

MAX.MARKS

OBJECTIVES:

) To know about leather and leather production.

gO F To understand the process of leather making.

F To learn to develop the leather products.

COTJRSE DETAIL

T]NIT _I

r lndian leather industry
I Physical properties of leather.

T}NIT - II

r Talrning technology
. Finishing and dyeing.
o Specializedequiprnents.

(O 
r Produotion of of leather garments

UNTT-trI

o Leather craft
r House hold products.

UNIT-IV

r Quality control of leather clothing.
e Quality control ofleather products.

:IV

:48

:16

: NIL

: 12-16 Weeks/ Semester

:4

:50+59= 166

Faculty 3fr.'tn a o'oisnro

) Pin

71-
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REFERENCES:

r Throstenson: Practical Leather Technology, Black well Science

EVALUATION SCIIEME

.at/

o

6{

g

Semester Sessional Exams

r Attendance

r Assignments/Presentatior/etc.

r Sessional Exam

(Need to conduct 2 sessional exarnination and put the average marks)

TOTAL

10 Marks

l0 Marks

l5+15=36 14*0.

- 50 NIarks

Semester End Exam

a End Exam - 50 Marks

GRAND TOTAL - 100 Marks

I



15050405r ENTREPRENEURSHIP DEVELOPMENT

SEMESTER

MAX. LECTIIRE-3Hrs/Week

MAX. TUTORIAL- I Flrs/Week

MAX. PRACTICAL-0HrsAVeek

DURATION

CREDITS

MAX, MARKS

OBJECTTYES:

o To developing a skill of entrepreneurial 'aptitude

o Analyzing the small scale industry & business
o Develop business rnanagement skill

COURSE DETAIL

:IV

:48

:16

: NIL

: l2- 16 Weeks/ Semester

:4

:50+50= 100

.o

o

T]NIT-I

) Introduction to entrepreneurship, development and types of entrepreneurship, role of
entrepreneurs in development of apparel and fashion industry, entrepreneurship with
reference to fashion and apparel industry in India.

F Theories of entrepreneurship, entrepreneurship motivations, entrepreneurship and

maftrger

D Entrepreneurid suppon by state, central financial institutions, organizations. Covernrnenr
policies with reference to textile and apparel industry.

F Business plq*niug- Starting a new venrure related to apparel industry, essentials of a
successful sefitre. Fornxalities of openirq a ftrrm, the status of fimr, Individual
proprietor/pat'tnership/ Pvt. limited company & publle Ltd company. bank flormalities.

term loan, working capital, project financing, break even analysis. project appraisal.
preparation of project report

UNIT.III

F Location & plant layout-factors influencing plant location. building. srrucrlrre. lighring.
Ventilation, material handling, availability of labour. material management and

transportation. Plant layout, ergonomics safety & security to be considered while

os

(ac\$$

planning the layout.

73
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UNIT-IV

! Industrial sickness and remedies, tax planning, VAT, Patent Rules, Factory Act, Payment

of wages, Minimum wages, knowledge of exemptions & deductions, income tax, excise

duty & service tax, custom law, costing, management of working capital

P Environmental considerations and social responsibilities-

REFERENCES

o Ormerod A, Textile Project Management, The Textile lnstitute, I 992.

. SangramKeshariMohanti, Fundamentals & Entepreneurship: 2009: PHI leaming.

. Terry & Franklin, Principles of Management, AITBS,2002 4. Vasanth Desai, The

dynamics of entrepreneurial development & Managem€nt: 6th edition Himalaya publish

house. 2009.

EVALUATION SCHEME
qtO

. Attendance

. Assignments/Prcsentatior/etc.

r Sessional Exam

(Need to conduct 2 sessional examination and put the average marks)

TOTAL

Semester End Exam

o End Exam

50 Marks

o
tacultl

2 '!,] 05
B) Pin

rgaonu

Semester Sessional Exams

- 100 MarksTOTAL

74

- l0 Marks

- I 0 Marks

- l5+ I5=10 Marks

(.
c54it I

g

- 50 Nlarks



15050406: DISSERTATION

SEMESTER

MAX LECTURE-OIIrsMeek

MAX TUTORIAL2IITsAile€k

MAx PRACTICAL-I Ollrs/Week

DIJRATION

CREDITS

MAXMARKS

OBJECTWES:

:IV

:NIL

:32

: 160

:1 2-l 6 Weeks/ Seriester

:6

:lOOfl50=2J0

LO
To underake atr indepcodent piecc of rcsearch in thc arca of intciEst conributc to the
advancement of knowledge.

COTJRSE DETAIL

EVALUATION SCIIEME

a

F The topic chosen should show originality in concephralization/selection, exhibit
systematic habits and regularity of work, thoroughness in methodolory and statistical
rinalysis, overall researeh cornpetence and ability to put research findings in context.

F The research work should contribute to the advancement of knowledge in the field. The

student must be guided and supervised by a member of the reaching fdculty of the
departrnent. The research culminated must reflect the student's independant work.

o

9G

kL,,z

Semester Sessional Exams

. Attendaflce

. A$ignmenb/kesentation/etc.

. Sessional Exam

(with viva)

TOTAL

- l0ltdad<s

- 20 lvhks

- 70 Marks

Semester End Exam

a End Exam I50

- 250 MarksGRANDTOTAI

75

- lfi) Marks

Marks
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Semester Sessional

. Attendanco

. Assignments/Presetrtatiooy'e(c.

o Sessional Exam

(with viva)

TOTAL

- l0l\4arks

- 20 M4rks

- 70l farks

- 100 Marks

Semester End Exam

o - 150 Marks

- 250 l {arksGRAND TOTAL

i

15050407: PORTX'OLIO DEVELOPMENT

SEMESTER

MA)( LECTURE 0IITs/Week

MAX TUTORIAL2HTsMeek

MAX PRACTICAL-l0IIrsAileek

DURATION

CREDITS

MA)iMARKS

ORIECTIVES:

:IV

:NIL

132

: 160

:l 2-l 6 Weeks/ Sernester

:6

:10Or150450

,, O
d 1i,'

a The shrdenb document all their presentable work done through all semesters and those that
portray the student's areas ofinterest
The porfolio can be an effective means of communicating the capacities and capabilities of
the students to anyone who seels their skills and talents.

COUKSEDETAIL
F The portfolio would be done using the art software's ofwhich the strdent have under

gone training.
F Students should use computer aided backdrops and various irurovative layouts.

F Appropriate selection ofdesigrrer display folders & different design options are possible

for showcasing their creative works.

o

Pin: 122505
e1h.
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EVALUATION SCIIEME

iultion a o*tlsn
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End Exam
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